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 Tujuan dari penelitian ini adalah untuk 
mengetahui pengaruh model pemasaran 
(produk,harga,tempat,promosi) terhadap daya 
saing di RM. Asih Jaya Putra Lamongan. Untuk 
menguji kelayakan uji regresi pengaruh model 
pemasaran (produk, harga, tempat, promosi) 
terhadap daya saing secara simultan terhadap 
daya saing di Rm. Asih Jaya Putra Lamongan. 
Populasi pada penelitian ini adalah pelanggan 
RM. Asih Jaya Putra Lamongan, dengan 
populasi sebanyak 100. Sehingga sampel yang 
didapat dari perhitungan rumus solvin adalah 
sebanyak 80 responden. Pengujian hipotesis 
dalam penelitian ini menggunakan regresi linier 
berganda. Teknik pengambilan sampel yang 
digunakan yaitu non probability sampling. Alat 
analisis yang digunakan dalam penelitian ini 
adalah uji validitas, uji reliabilitas, uji asumsi 
klasik, uji regresi linier berganda, Dari hasil uji t 
uji parsial telah dilakukan dan model pemasaran 
(produk, harga, tempat, promosi) mempunyai 
pengaruh secara parsial terhadap daya saing. 
dan uji simultan telah dilakukan, hasil uji fhitung. 
lebih besar dari ftabel (42.847 > 3.12). sehingga 
dapat di katakan bahwa model pemasaran 
(produk, harga, tempat, promosi) mempunyai 
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 Abstract (12 pt) 
 The purpose of this study was to determine the 
effect of marketing models (products, prices, 
places, promotions) on competitiveness in RM. 
Asih Jaya Putra Lamongan. To test the 
feasibility of a regression test the effect of 
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 marketing models (products, prices, places, 
promotions) on competitiveness simultaneously 
against competitiveness in Rm. Asih Jaya Putra 
Lamongan. The population in this study is the 
customer RM. Asih Jaya Putra Lamongan, with a 
population of 100. So the sample obtained from 
the calculation of the Solvin formula is as many 
as 80 respondents. Hypothesis testing in this 
study uses multiple linear regression. The 
sampling technique used is non probability 
sampling. The analytical tool used in this study is 
the validity test, reliability test, classic 
assumption test, multiple linear regression test, 
multiple correlation, coefficient of determination, 
t test, and f test. From the results of the t-test a 
partial test has been carried out and marketing 
models (products, prices, places, promotions) can 
have a partial effect on competitiveness. and 
simultaneous tests have been carried out, the 
results of the fcount test. greater than ftabel 
(42,847> 3.12). so it can be said that the 
marketing model (product, price, place, 
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